














Old Port Specialty Tile on India Street in Portland’s Old Port
keeps a focus on specialty and custom mosaic tiles (opposite).

The locations on Warren Avenue (above) and on India Street
(right) may have slightly di erent o erings, but they are united

by the siblings’ commitment to quality and detail. As Katie says,
“The things we sell will be in people’s homes, with their families,
and so we want to be as passionate about it as they are.”

was.” Tia continues, “It does seem like a big scale and a short
time, but it helps that there are three of us at the helm. | feel
like it's less overwhelming, because we can support each
other. If there is anything that we’re unsure about, we can
bounceito each other. | feel con dent taking risks or making
decisions, because | feel like they have my back.”

This familial feeling extends to the company at large. “A lot
of the employees do feel like family members,” says Theresa.
“If you've been here long enough, when somebody asks you,
‘Oh, are you a Capozza?’, you just startto nod. It's easier than
saying you're not!” She continues, in a more serious tone,
“One thing that | think has positively a ected the business
today is that these three have been able to bring newer ideas
to the table while remaining true to its spirit. It's because, as
the company rose, they never forgot who they were.” Katie
continues, “We have so many people working here who are
truly passionate too. People who really getinto tiles or ooring
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tend to stay.” “The customers have sustained us, but the
employees have sustained us too,” says Tia.

To mark their ftieth anniversary, the company has decided
to expand their family circle to include community members.
Theresa explains, “True to the culture of this family, we didn’t
want it just to be something where we were acknowledging 50
years by patting ourselves on the back.” The siblings all nod.
“Our longest partner in our community has been the Barbara
Bush Children’s Hospital and, in more recent years, the Maine
Children’s Cancer Program. We plan to turn this into a fund
raising year for them. The family has committed, along with
our other industry partners, that we will donate $50,000 for
our 50 years.” She notes that the rst Capozza family dona
tion was from their grandfather, who gave $100 in 1995. By
continuing this important relationship, the Capozza siblings
are adding their own lines to a family story to be told by future
generations.
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